
Page 1 of 1 

 

Emirates Air Line marketing spend 
 

 
A monthly breakdown of marketing spend for the Emirates Air Line cable car since April 2012 is included in the table below, showing a total spend 
of just over £1m.  
 
The general pattern of spend broadly reflects the seasonal peaks in footfall to the cable car, including summer, Easter and half term holidays.  

 

 
 

 
 
 


